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Vision Correction Usage: Jun’18 & Jun’19

In Millions of People

«Categories: the number of US residents 18+ who use the

219.9 vision correction alternative all or any part of the time
*« Some people use more than one vision correction device
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‘Squinters’: US residents who say that they need vision correction, but do not use any
* Surgery is the sum of US residents having ever had refractive surgery; not counted as vision correction users
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Vision Care Products & Services — Total U.S.
Market

In $Millions$ $42.98 Billion:
All Retail* +2.4% from 12ME
Inflation not taken into consideration Period Jun’18
$14,121.4
m12ME Junl7 m12ME Junl8 m12ME Junl9
$9,940.0
$6,328.2
$5,399.8
$4,348.2
I I I I I I $1,896.8
$943.1
ST NEN
Ophthalmic Rx Lenses Contact Lenses Plano OTC Readers Eye Exams Refractive
Frames Sunglasses Surgery

*All retail includes dollars spent at all retail types at any retail location on the sale of either spectacle lenses (including Rx sun), frames, contact lenses,
sunglasses (plano), OTC readers, or revenue earned from refractive surgery (LASIK only) or eye examinations. This number does not include sunglass

clips and reflects the dollars spent only by those U.S. residents 18 and older. Does not include retail dollars spent by/for contact lenses and exams for those
17 years of age and younger.
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Growth in Contact Lens Adult Consumer
Usage and Sales Revenue:

12ME Period Jun’14 —12ME Period Jun’19

~ - ~ ==

2.93M
$1,068.2 m Growth in CL Usage (Millions of Users)
_ . 866.0
m Growth in Revenue ($Millions$)
L $647.4
$566.9
1.26
119 $420.8
$139.1
231 0 0.43 $202 3
0 39 $131.1
II 0.13
Total Male Female 18-34  35-44  45-54 AHI: Up AHI:

to $60K $60K+
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Vision Care Products & Services — Total U.S.
Market by Major Distribution Channel

In ?IM'II'O'_}? Market Sizing:
. t tAk R‘?ti" . Indep. ECP: $18.79B
o7 051 4 Nnriation not taken INto consideration Chains: $8.98B
Mass/Club: $5.16B
®m Independent ECPs
m Conventional Chains
$4,891.7 m Mass Merchants / Wholesale Clubs
$4,473.1
$2,135.7
$1 045.4 $1 4021 $1 320.8
$570.9 $581.7
$1628 sazg $236.4 I
— —In
Ophthalmlc Rx Lenses Contact Lenses Plano SG OTC Readers Eye Exams
Frames

*All retail includes dollars spent at all retail types at any retail location on the sale of either spectacle lenses (including Rx sun), frames, contact lenses,
sunglasses (plano), OTC readers, or revenue earned from refractive surgery (LASIK only) or eye examinations. This number does not include sunglass

clips and reflects the dollars spent only by those U.S. residents 18 and older. Does not include retail dollars spent by/for contact lenses and exams for those
17 years of age and younger.
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Vision Care Products & Services — Total U.S.
Online / Internet Market

o $2.66 Billion:
In $Millions$ +7.7% from 12ME
Online Retail Dollars * Period Jun'18
Inflation not taken into consideration
m12ME Junl? m12ME Junl8 m12ME Junl9
$822.5
$676.6
$591.2
$495.2
IR
Ophthalmic Frames Rx Lenses Contact Lenses Plano Sunglasses* OTC Readers

*Online retail includes dollars spent on websites / online retailers for the sale of either spectacle lenses (including Rx sun), frames, contact lenses,
sunglasses (plano), and OTC readers. This number does not include sunglass clips and reflects the dollars spent only by those U.S. residents 18 and
older. Does not include retail dollars spent by/for contact lenses and exams for those 17 years of age and younger.
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12ME June 2019: All Frame Purchase, Online Frame
Purchases & Future Potential Online Purchases

m All Frame Purchases 12ME Jun'19

8.7 ® Online Frame Purchases 12ME Jun'19
m Potential Future Online Frame Purchases
Millions of Unit Pairs
47.4
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US Plano Sunglass Retail Sales (Millions of
Pairs) by Channel: 12ME June 2019

Total Sales Up to $30
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VISIOnWatCh The Vision Council Annual Sample Size: 110,000+ Adults
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OTC Readers--Wearers & Dollars: 12ME Jun’19

In millions

= Number of People Wearing
m Units Sold
m Dollar Revenue

$943

All Men  Women 35-44  45-54 55+ AHI: Up  AHL:
to $60K  $60K+
$28.75 $29.12 $28.43 $42.07 $30.50 $25.59 $25.78 $31.27

v Average Annual Spending /
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VisionWatch: The Vision Council Annual Sample Size: 110,000+ Adults




MVC: Trends and Demographics

Percentage of the US Adult Population with MVC Coverage

50.6%

12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME
Dec'09 Dec'10 Dec'11l Dec'12 Dec'13 Dec'14 Dec'l15 Dec'16 Dec'l17 Dec'18 Jun'19

®m Total US Adult Population m Possess MVC 52.6%

4% 36.3%
28.8% 3%
23.9%
II 20.0%  19.9% 1860 I21I2% II
55 NE SE MW MP

Male Female 18-34 35-44 45-54 + AHI: Up AHI:

to $60K $60K+ Region Region Region Region
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Ophthalmic F
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Retall Structure of Frame Market (Dollars)

% Change

18/19

$9,638.4M $9,769.7M $9,940.0M +1.7%

+2.4%
+1.2%
+0.8%
; 2 ) 3 6 : -12.3%
A .6%
5.3% 5.3% +10.0%
+0.9%
12ME Junl7 12ME Junl8 12ME Junl9
m Other mOnline / Internet Department Stores
m Mass Merchandisers / Clubs ®mChains m Independents
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Frame Unit Purchases:
Usage of Insurance By Consumers

66.2 78.7
Million Million

12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME 12ME
Jun08 Jun09 Junl0 Junll Junl?2 Junl3 Junl4 Junl5 Junl6 Junl?7 Junl8 Junl9

1nUsed Insurance M No Insurance
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Frame Unit Purchases:
By Material—12ME June 2019

= Total Metal

= Combination (plastic
& metal)
Plastic

m Other

= Rimless / Semi-
Rimless

B All Frame Purchases

B Rimless / Semi-Rimless

27.5% 1%
21.1% 21.3%
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Male Female 18-34 35-44 45-54 55+ AHI: Up  AHL: MvC FTC
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VisionWatch: The Vision Council Annual Sample Size: 110,000+ Adults
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Percentage of Lenses (Units) with the Following
Attributes: 12ME Jun’18 vs. 12ME Jun’19

SV 54.5% +1.8%
MF T 14.4% -3.7%
PAL I 31 1% +1.7%
Free Form / Digital PAL | s.6% +6.1%
AR e 45.6%  +2.8%
Polarized / Rx Sun I 7.8% +4.0%
Photochromic | IIEIGIGEGEG 15.7% +1.6%

MV C |, 60.8%
- +2.1%

Lens-Only Purchase | 10.9% +0.9%

Sold via Independent ECP | 41.7%  +1.0%

Sold via Online Retailer F 8.2% +8.5%
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Vision Care Products & Services - Total
Projected 12ME Jun’20 U.S. Market Forecast

In $Millions$
Inflation not taken into consideration

+0.7% +1.1%
}‘\ $14,210.0 ! ' !
A (e m12ME Mar'18 m12ME Mar'19 112ME Mar'20
i
$9,978.8
+1.5%
i i a1 $6,372.6
0 ,372.
| | g55728  10-2% :
i i | $4,_360.1 _ 0.6%
+ V)
2.2% $1,899.4
' | | | $979.6 i
T 1
Ophthalmic Rx Lenses Contact Lenses Plano OTC Readers  Eye Exams Refractive
Frames Sunglasses Surgery

*All retail includes dollars spent at all retail types at any retail location on the sale of either spectacle lenses (including Rx sun), frames, contact lenses,
sunglasses (plano), OTC readers, or revenue earned from refractive surgery (LASIK only) or eye examinations. This number does not include sunglass
clips and reflects the dollars spent only by those U.S. residents 18 and older. Does not include retail dollars spent by/for contact lenses and exams for those
17 years of age and younger.
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