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Vision Correction



All Retail Vision Care Products & Services Trend

Up 2.2% 



Global Eyewear Trend
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Dollars



Dollar Shares



Units



Independents: $



Independents: $



Independents: $ Share by Category



Units and Gender
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Units and Age

% Sold 27% 17% 20% 37%
Sold % Wearers 49% 54% 50% 40%



Units: Age 45+ - 12ME Sep 16 - by Device Type
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Dollars: Age 45+

$762

$8,907

$5,395

$1,173

$0

$1,000

$2,000

$3,000

$4,000

$5,000

$6,000

$7,000

$8,000

$9,000

$10,000

Readers Lenses Frames Contacts



Retail $ Trend



Dollar and Unit Share by Retail Price



Unit Share by Channel



Dollar Share by Price & Channel



Units: Age 45+ - 12ME Sep 16 - by Device Type
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Frames:  MVC Share
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Frames Purchased with MVC Participation

R² = 0.8867
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VisionWatch New Tools

• Dashboard
– Interactive access 
– Timely updates
– 4 years of trends and benchmarks 
– Exams, glasses and contacts



Dashboard Tools
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